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Janden Richards
http://www.pinterest.com/jandenrichards/water/

DESIGNING FOR GOOD	

WATER

http://www.pinterest.com/jandenrichards/water/


http://www.dailymotion.com/video/xc6c4p_handel-water-music-by-english-conce_music

George Frideric Handel	

WATER MUSIC	

A suite of short pieces for small 
orchestra first performed in July, 1717. 
Requested by King George I for a ride 
on the Thames.

http://www.dailymotion.com/video/xc6c4p_handel-water-music-by-english-conce_music


H2O is LIFE ESSENCE	

the only substance that can be found in three different forms:              	

                                                     LIQUID SOLID GAS	


https://vimeo.com/3191188
Bruce Lee: Be Water, My Friend

Dusty in solid

Dusty in liquid

https://vimeo.com/3191188


purity	

cleansing	


healing 	

fertility	

power	


wisdom	

intuition	

renewal	

change	


transformation

what does water symbolize for you?

Dusty in gas



symbol for WATER	

ancient symbol of female divinity

water	

symbols:

four elements in Greek philosophy

Avatar: Waterbending 	

The people of the Water Tribe are 
capable of adapting to many things. 	

They have a deep sense of 
community and love that holds 
them together through anything.



The icosahedron is one of the five Platonic solids. 
It has 12 vertices, 20 triangular faces and 30 sides. 
It is a symbol for the element of WATER. 	

Buckminster Fuller based his designs of geodesic 
domes around the icosahedron. It is built around 
the pentagon and the golden section.	


Chinese WATER symbol	

At the Summer Palace, Beijing, China  
water calligraphy is a popular activity. 

Chinese water calligraphy	

http://www.youtube.com/watch?v=nz2iKEP9gKU	


Egyptian hieroglyphics referring to WATER	


Mayan hieroglyph for WATER	


Celtic symbol for WATER

Native American petroglyph for WATER	


http://www.youtube.com/watch?v=nz2iKEP9gKU


symbols are visual interpretations:
Symbols, logos and marks visually represent a thing, a concept, an	


organization or company. 	

They reflect value and feelings.	

They create an identity across different formats, print and digital. 	

Designers must consider the thoughts and emotions evoked in the viewer. 	

What is communicated? 	

What are the strengths of the symbol, logo or mark?	

What is it's personality? 	

How well does it differentiate itself?	

Is it memorable?	

!
!

symbols	

icons	

wordmarks	

lettermarks	

combination marks	

emblems

combination mark partnership between GOOD and Levi’s

Review water “marks” and respond to the color, shape, typeface, style. 	

Sketch those you find compelling and memorable? Why do you say that?



https://www.google.com/search?q=symbols+for
+water&espv=210&es_sm=91&source=lnms&tbm=isch&sa=X&ei
=J8IcU4R76uvbBaT_gIgI&sqi=2&ved=0CAcQ_AUoAQ&biw=147

2&bih=932&dpr=0.9#q=water+symbols&tbm=isch&imgdii=_

google water symbols:

google water logos:
https://www.google.com/search?q=symbols+for

+water&espv=210&es_sm=91&source=lnms&tbm=isch&sa=X&e
i=J8IcU4R76uvbBaT_gIgI&sqi=2&ved=0CAcQ_AUoAQ&biw=14

72&bih=932&dpr=0.9#q=water+logos&tbm=isch&imgdii=_

http://www.pinterest.com/search/pins/?q=water%20logos

pinterest water logos:

https://www.google.com/search?q=symbols+for+water&espv=210&es_sm=91&source=lnms&tbm=isch&sa=X&ei=J8IcU4R76uvbBaT_gIgI&sqi=2&ved=0CAcQ_AUoAQ&biw=1472&bih=932&dpr=0.9#q=water+symbols&tbm=isch&imgdii=_
https://www.google.com/search?q=symbols+for+water&espv=210&es_sm=91&source=lnms&tbm=isch&sa=X&ei=J8IcU4R76uvbBaT_gIgI&sqi=2&ved=0CAcQ_AUoAQ&biw=1472&bih=932&dpr=0.9#q=water+logos&tbm=isch&imgdii=_
http://www.pinterest.com/search/pins/?q=water%20logos


designing for organizations who promote positive change:

Logos 	

Identity	


Infographics 	

Posters Brochures	


Websites Blogs Apps	

Social Media	


Videos Explainer Videos	

Media Kits	


Fundraising Concepts 	

Strategies Tactics	


beyond symbols, logos and marks:

designers contribute: 
design thinking and problem solving 
logos for identity and branding of causes 
imagery for visual impact  
content for social media promotion 
materials for education and understanding issues  
cohesive materials for advocacy 



Mr. McGuire: I want to say one word to you. Just one word.	

Benjamin: Yes, sir.	

Mr. McGuire: Are you listening?	

Benjamin: Yes, I am.	

Mr. McGuire: Plastics.	

Benjamin: Exactly how do you mean?	

Mr. McGuire: There's a great future in plastics. Think about it. Will you think about it?	

!
1967 film The Graduate	

Mr. McGuire advising Ben to get in on the ground floor of the booming plastics industry.	

At that time, Mr. McGuire couldn’t foresee the consequences of plastics’ staying power.

WE HAVE A HUGE PROBLEM OF OUR OWN MAKING

https://www.youtube.com/watch?v=PSxihhBzCjk

https://www.youtube.com/watch?v=PSxihhBzCjk


http://chrisjordan.com/gallery/midway/#CF000313%2018x24

artists and designers respond:

http://chrisjordan.com/gallery/midway/#CF000313%2018x24


GREENPEACE	

VISUAL PERSUASION	

hard hitting visual establishes connection between plastic disposal and ocean pollution



Plastic trash will find its way sooner or later to a river and then to the ocean; the womb of all life. Peter Smith 

https://www.kickstarter.com/projects/midwayfilm/join-the-midway-film-project

https://vimeo.com/25563376

https://www.kickstarter.com/projects/midwayfilm/join-the-midway-film-project
https://vimeo.com/25563376


https://www.youtube.com/watch?v=AtY-
AMSKT6w&list=PLK0efOaMUbWvB3OQ8NKbvNLdVtx0xCrjD&index=3

GREENPEACE exposes ocean trash carpet

https://www.youtube.com/watch?v=AtY-AMSKT6w&list=PLK0efOaMUbWvB3OQ8NKbvNLdVtx0xCrjD&index=3


http://www.ideo.com/work/ripple-effect-access-to-safe-drinking-water/

IDEO’s Tim Brown says the design profession is 
preoccupied with creating nifty, fashionable objects -- even as pressing 
questions like clean water access show it has a bigger role to play. 	

He calls for a shift to local, collaborative, participatory 
"design thinking. "

http://www.ideo.com/work/water-bottle-refilling-station

http://www.ideo.org/stories/designing-water-hygiene-and-nutrition-businesses-in-kenya

A sample of IDEO inspired water initiatives:

IDEO.org partnered with Unilever, Water and Sanitation for the Urban Poor, and the Global Alliance for Improved Nutrition to design a 
scalable business in Kenya selling water alongside hygiene and nutrition products.

Using pedal power to alleviate developing world water issues.	


Providing an affordable, scalable clean-water alternative to disposable plastic bottles.	


Acumen Fund and IDEO, with backing from the Bill & Melinda Gates Foundation, joined forces to tackle the 
issues of water transport and storage. The Ripple Effect project aims to improve access to safe drinking water 
for the world’s poorest and most under-served people; to stimulate innovation among local water providers; 
and to build the capacity for future development in the water sector.

designers respond:

http://www.ideo.com/work/aquaduct/

http://www.ideo.com/work/ripple-effect-access-to-safe-drinking-water/
http://www.ideo.com/work/water-bottle-refilling-station
http://www.ideo.org/stories/designing-water-hygiene-and-nutrition-businesses-in-kenya
http://www.ideo.com/work/aquaduct/


brainstorming, problem solving, raising 
awareness of environmental issues 	

!
Moving Design is a coalition of designers 
and artists in Chicago, working with 
community partners, leading initiatives that 
inspire change through the power of design. 
They use creativity as a catalyst for change, 
moving their community to action. 

designers respond:

Featured in Andrew Shea’s book 
Designing for Social Change, a 
hands-on guide for graphic design 
professionals who want to help 
communities and effect social and 
environmental change in the world.



C2A Call to Action	

4 Chicago

https://vimeo.com/album/2228196/video/18050825

https://vimeo.com/album/2228196/video/18478515

https://vimeo.com/album/2228196/video/11722803

https://vimeo.com/album/2228196/video/18050825
https://vimeo.com/album/2228196/video/18478515
https://vimeo.com/album/2228196/video/11722803


building water sustainability initiatives across design disciplines and businesses

WHOLE WORLD WATER: This campaign unites the hospitality and tourism industries in 
combating the global water crisis by encouraging these industries to filter, bottle and sell their 
own water and contribute 10 percent of proceeds to the Whole World Water Fund.

http://www.wholeworldwater.co/

building educational exhibits to communicate 	

how we can solve problems we have created	


Water: H2O = Life	

American Natural History Museum

designers respond: 

http://designarchives.aiga.org/#/entries/water/_/detail/relevance/asc/28/7/19755/water-h2o--life/1

http://www.wholeworldwater.co/
http://designarchives.aiga.org/#/entries/water/_/detail/relevance/asc/28/7/19755/water-h2o--life/1


Frog Design
frogdesign.com/CAT 

groups  
make  
change

collective  
action 
toolkit

v1.02 / 01.2013

A design process should be dynamic and fluid. Its intent should be to find an honest expression 
of the solution to the problem. Just like water can adapt and fill any container or surround any 
form, we should be able to adapt ourselves and our process to find the correct solution to any 
problem.  “Absorb what is useful; disregard that which is useless” is an often quoted Bruce Lee 
maxim. The metaphor Lee borrowed was filling a cup with water and then emptying it.  We 
should expand our knowledge with other ways of seeing the world to add to one’s repertoire, 
to be able to pull from what is relevant.  
 
The ability to be adaptive and dynamic should be the desired trait of any designer’s process - 
never static, always flowing. “Empty your mind; be formless, shapeless, like water. If you put 
water into a cup, it becomes the cup. You put water into a bottle, and it becomes the bottle. You 
put it in a teapot it becomes the teapot. Now, water can flow, creep, drip, or it can crash. Be 
water my friend.”  

http://designmind.frogdesign.com/blog/be-like-water.html

http://www.frogdesign.com/

http://www.frogdesign.com/sites/frogdesign.com/files/pdf/frog_collective_action_toolkit.pdf

http://designmind.frogdesign.com/blog/be-like-water.html
http://www.frogdesign.com/
http://www.frogdesign.com/sites/frogdesign.com/files/pdf/frog_collective_action_toolkit.pdf


Design initiatives like The Living Principles have created websites where the global design community can co-create.	

The Living Principles for Design guides and celebrates the efforts of those who use design thinking to create positive 
cultural change. The Living Principles framework weaves environmental, social, economic, and cultural sustainability into an 
actionable, integrated approach that can be consistently communicated to designers, business leaders, educators and the public.

You can watch LUNAR’s John 
Edson’s presentation given at 
the Sustainable Brands 
conference in which he 
discusses applying sustainable 
design principles through a 
framework developed by 
LUNAR to the problem of 
distributing water.

https://vimeo.com/6469630#at=0

http://www.livingprinciples.org/

The Living Principles

https://vimeo.com/6469630#at=0
http://www.livingprinciples.org/


The Design for Social 
Innovation Program	

School of Visual Arts NYC	

Cheryl Heller 	


http://dsi.sva.edu/ 	


Students learn about the systems and dynamics 
of the big issues of our time. They learn the skills 
to apply design at scale—to create with and 
inside communities, to use game design, 
storytelling, communication and identity design 
to foster change and innovation. They also learn 
entrepreneurship, leadership, metrics and data 
visualization, mapping, ethics, service design, and 
informal economies and cultures. 	


Design for social innovation is the application 
of the design process to create new solutions 
for society, humanity and the planet. 

MOOCS on water
http://www.mooc-list.com/tags/water

https://pangea.stanford.edu/courses/gp104/index.php?page=1

Visualising Information for Advocacy 
Communication strategies and tactics for effecting 
social and environmental change. Examples of success 
stories from around the world: process and resources. 

https://tacticaltech.org/

Tactical Technology Collective, 
an organization dedicated to 
the use of information in 
activism.

http://dsi.sva.edu/
http://www.mooc-list.com/tags/water
https://pangea.stanford.edu/courses/gp104/index.php?page=1
https://tacticaltech.org/


http://yosemite.epa.gov/water/adopt.nsf/SearchAdopt?SearchView&Query=(03160205)
Close to home: Adopt Your Watershed

http://yosemite.epa.gov/water/adopt.nsf/SearchAdopt?SearchView&Query=(03160205)


Spring Hill College graphic design student’s work in progress:

Derelict Vessels



Spring Hill College graphic design 
students are working with Lee Yokel, 
Dauphin Island Sea Lab and 
Kimberly Albins, NOAA, along with 
the Dog River Clearwater 
Revival Group on a community 
outreach campaign to raise 
awareness of the problem with 
abandoned vessels and marine debris 
in the Dog River Watershed. 	

The group has received a NOAA 
Marine Grant but more resources 
and solutions must be identified in 
order to remove the vessels and 
restore the environmental damage. 	

!
Students are contributing to real world 
problem-solving in partnership with NFP 
organizations and community leaders.

Samantha Maurer



Jackson Watkins

Marina Brooks

Tyler Hartlage

Ally Hill Kamrey Nichols



Raven West



visualization for advocacy
water posters

designers respond:





water infographics
To create an infographic designers 
use an interdisciplinary approach to 
communication. They analyze and 
visualize information, bringing clarity 
to the understanding of complex 
problems and ideas.
You’ve heard there’s a water crisis. But, what does 
that mean? After all, experts can say all they want, 
but when water flows in seemingly limitless 
quantities out of the tap and gets trucked to cities in 
bottles by the ton, it sure doesn’t seem like water is 
something we’re in danger of losing anytime soon. 
Water quantity and quality should be a top issue for 
Americans. In the NOT A DROP TO DRINK 
infographic, created by COLUMN FIVE with 
TakePart, are the four major components of the 
issue, and how they’re all connected.

http://www.columnfivemedia.com/

http://www.columnfivemedia.com/


GOODINFOGRAPHICS	

A graphical exploration of the data that surrounds us

http://www.good.is/
http://www.good.is/the-water-issue

Good.is is a place to share creative solutions for living well and doing good.

http://awesome.good.is/transparency/web/1204/your-daily-dose-of-water/flash.html

http://www.good.is/
http://www.good.is/the-water-issue
http://awesome.good.is/transparency/web/1204/your-daily-dose-of-water/flash.html


water explainer videos

https://vimeo.com/14046846

Lifewater is a non-profit, Christian water development 
organization that works around the world to eliminate 
water-borne disease and inadequate access to water.

http://lifewater.org/

https://vimeo.com/69195085
The Story of Bottled Water

The Story of Stuff Project’s journey began with a 20-minute online movie about the way we make, 
use and throw away all the Stuff in our lives. Five years and 40 million views later, we’re a 
Community of 500,000 changemakers worldwide, working to build a more healthy and just planet.

https://vimeo.com/65586330

Epcor provides water to entire cities, a process which can 
seem overwhelming and complicated to most people. This 
video aims to explain the process in a straight-forward and 
easy to understand manner, using a fun and happy style to 
make it accessible to everyone.

https://vimeo.com/14046846
http://lifewater.org/
https://vimeo.com/69195085
https://vimeo.com/65586330


http://www.charitywater.org/media/downloads/
charity_water_presskit.pdf

http://www.charitywater.org/

WATER ORGANIZATIONS

http://www.charitywater.org/media/downloads/charity_water_presskit.pdf
http://www.charitywater.org/


charity: water 	

A non-profit organization 
on a mission to bring clean 
and safe drinking water to 
every person on the 
planet. As of 2014 they’ve 
funded 11,430 water 
projects in 22 countries. 	


http://my.charitywater.org/p/signin
Here, you can start a fundraising campaign and bring 
clean drinking water to people in need around the 
world. 100% of the money you raise builds water 
projects, and every single dollar is tracked using photos 
and GPS coordinates so you can see your impact.	

Pledge your Birthday!

http://www.charitywater.org/birthdays/
https://vimeo.com/charitywater

https://vimeo.com/57082308

http://my.charitywater.org/p/signin
http://www.charitywater.org/birthdays/
https://vimeo.com/charitywater
https://vimeo.com/57082308


http://water.org/

http://waterstep.org/

http://waterfortheworld.net/

http://www.oceanconservancy.org/

http://www.waterforpeople.org/

http://oceana.org/en
http://oceana.org/en/news-media/press-center/oceana-banner-ads

non-profit water organizations:

http://water.org/
http://waterstep.org/
http://waterfortheworld.net/
http://www.oceanconservancy.org/
http://www.waterforpeople.org/
http://oceana.org/en
http://oceana.org/en/news-media/press-center/oceana-banner-ads


http://www.waterwealthproject.com/

http://bluetechalliance.org/

http://pondsforpeace.org/

http://www.ourwatercounts.com/

http://www.wateraid.org/

http://thewatercollective.org/

http://thewaterproject.org/

http://www.waterwealthproject.com/
http://bluetechalliance.org/
http://pondsforpeace.org/
http://www.ourwatercounts.com/
http://www.wateraid.org/
http://thewatercollective.org/
http://thewaterproject.org/


unwater.org/worldwaterday/

The dynamic concept for the World Water Day 2014 logo makes use of two simple elements - 
concentric circles and a water drop - to show crossing energy and water waves forming a 
fingerprint/droplet alluding to our role in the symbiotic relationship between water and energy, 
as well as the resource issues faced by both us and future generations. 22 total waves are used 
to represent the date of  World Water Day, a number which is particularly relevant this year as 
it will be the 22nd time that the day has been observed.

http://www.ourwatercounts.com/


http://www.ted.com/talks/
tim_brown_urges_designers_to_think_big.html

 View Tim Brown’s “call to action” TED talk.

 View Dusty’s short video “Day on the Bay”

http://vimeo.com/68389939

what does water symbolize for you? 
how will you make a difference?

#cleanwaterwednesday

twitter:

http://www.ted.com/talks/tim_brown_urges_designers_to_think_big.html
http://vimeo.com/68389939


https://vimeo.com/13282288
http://www.saveloraturtles.org/

https://vimeo.com/13282288
http://www.saveloraturtles.org/


MANDALA	

hope for our water

Book Recommendations

Change by Design:  How Design 
Thinking Transforms 
Organizations and Inspires 
Innovation, Tim Brown

http://www.amazon.com/Change-Design-
Transforms-Organizations-Innovation/dp/
0061766089/ref=la_B001KHDL26_1_1?
s=books&ie=UTF8&qid=1393877836&sr=1-1

Designing For Social Change: 
Strategies for Community-Based 
Graphic Design, Andrew Shea 
http://www.amazon.com/Designing-Social-
Change-Strategies-Community-Based/dp/
1616890479/ref=sr_1_1?
s=books&ie=UTF8&qid=1393878678&sr=1-1
&keywords=designing+for+social+change

http://www.amazon.com/Visualizing-
Information-Advocacy-Stephanie-Hankey/
dp/9380765037/ref=sr_1_1?
s=books&ie=UTF8&qid=1393878983&sr=1-
1&keywords=visualizing+information+for
+advocacy

Visualizing Information for 
Advocacy, Siephanie Hankey, Tom 
Longley,  Marek  Tuszynski 

http://www.amazon.com/Change-Design-Transforms-Organizations-Innovation/dp/0061766089/ref=la_B001KHDL26_1_1?s=books&ie=UTF8&qid=1393877836&sr=1-1
http://www.amazon.com/Designing-Social-Change-Strategies-Community-Based/dp/1616890479/ref=sr_1_1?s=books&ie=UTF8&qid=1393878678&sr=1-1&keywords=designing+for+social+change
http://www.amazon.com/Visualizing-Information-Advocacy-Stephanie-Hankey/dp/9380765037/ref=sr_1_1?s=books&ie=UTF8&qid=1393878983&sr=1-1&keywords=visualizing+information+for+advocacy

