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Several years ago, while working with 
Lee Yokel on a public service newspaper 
insert for Mobile Bay National Estuary 
Program, I involved Spring Hill College 
graphic design students in research and 
design for other environmental projects.
These projects got publicity for the 
students and won ADDY awards.

Yusuke Asakura
Tee Shirt Design

This collaboration brings fresh ideas 
into our program while educating 
a non-science audience about 
estuaries. It has offered both of 
our organizations win-win 
opportunities in education 
and outreach.

Lee Yokel
Mobile Bay National Estuary Program

Dauphin Island Sea Lab

“

Kelly Mullins
Logo

This coloring book is one of several projects developed 
by Spring Hill College graphic design students for the 
Mobile Bay National Estuary and their partners.



Our students experienced working 
with actual clients and the environmental 
organizations got exposure for their 
good causes. 

As an educator, I saw this work as an 
opportunity to capture and hold students’ 
attention. They had an authentic audience.

Following are some of the logos, posters 
concept boards and brochures created 
by Spring Hill College graphic design 
students for internal clients and local 
nonprofit organizations. 

Evia Daniels, Casi Callaway, Mobile Baykeeper

Terry Hartley, Grandman Triathlon

Evia Daniels
Logo

Jennifer Huber
Tee Shirt Design

Jennifer Huber
Logo

The logo concept represents renewing the 
face of the earth as a product of individual 
and community efforts. The hands show 
that this is a hands-on project for Spring Hill 
College and that new life and growth can 
come from the work of our hands. 

Jennifer Huber

“



During this time Dr. Kathleen Orange was directing efforts to promote 
service learning at Spring Hill College. 

I was fortunate to participate in her workshops and became committed to 
engaging students in experiential service learning assignments.

We call this work Community Through Design. Students participate in 
the creative process with community and Spring Hill College partners.

Kelly Mullins
Logo

Efren Flores
Logo

Catherine Thames
Logo

Sarah Dollison
Poster

Alicia Reeves
Fundraising Gala Invitation



Students become involved in every stage 
of the creative process: research, site 
visits, design brief, brainstorming, concept 
development, teamwork, graphic design, 
writing for graphic communication, client 
presentation, prepress, print production 
and project evaluation.

Through experience students learn the 
importance of listening to the client and 
understanding their needs. They gain a 
broader appreciation for the multiple 
disciplines needed to succeed in the 
graphic design profession. “I hear and I 
forget; I see and I remember; I do and I 
understand.” Chinese proverb

Stacey Gallodoro
Logo

Allison Patrick
Poster

Katie Hedrick 
Logo and Campaign



Sarah Dollison
Poster

Jessie Sumpter
Advertisements

Every assignment includes reflection. 
Reflecting on their experiences deepens 
the students’ learning.

    Examples of reflection questions: 
1. What did you observe, feel? 
2. What was your expectation at the 
    beginning of the project, 
    did it change? 
3. What did you learn and how did you
    learn it?
4. Why does this learning matter, or why 
    is it significant?
5. Will the experience have any future
    effects for you? In what ways will you
    use this learning?

Yiting Cao
Logos/Bookmarks



Jacqueline Cherigo
Poster

At Spring Hill College service learning 
and experiential learning are part of our 
commitment to the Ignatian model of 
“Experience, Reflection, Action.” 

Community Through Design projects 
serve to heighten students’ sense of civic 
responsibility and challenge them beyond 
theoretical understanding of design 
principles and technical skills learned 
in regular class assignments.

The assignments enrich students’ 
academic achievement and personal 
growth, and benefit the community.

LaToya McCoy
Coloring Book

David Amrock
Poster



Callie Davis, Amanda Crider, Jennifer Huber, Catherine Thames
Brochure

The assignments expose students to a 
broad range of cultural experiences, some 
of which are outside their comfort zone. 

They build empathy and help students to 
identify others’ needs.

Students learn to question not only 
how a design looks, but also what it 
communicates, what it means and how 
they can use their skills to design for good. 

Katie Hedrick
Brochure

Lindsey Worley Bradley
Poster



Before designing a brochure for The 
Service Center of Catholic Social 
Services students visited and volunteered 
at the Center. 

The Center directors loved the unique 
design of their final brochure. Everyone 
appreciated the thought students put into 
writing the section headings: 

Respect for Human Dignity
More Than Just A Service
Making Positive Changes
Moving Toward Self-Sufficiency 
Preventing Homelessness

This experience awakened students’ 
awareness of the needs of others and 
evoked meaningful reflection insights. 
A quote from Sister Beth Marie sealed 
the importance of this work for me.

Until actually researching and visiting 
the Service Center I did not realize the 
great amount of individuals that need 
economic assistance. I feel that with 
my brochure, more individuals who 
need assistance can become aware of 
the Service Center, and realize that it 
is okay to seek help from others. 

Kristen Murphy

“

Jacqueline Cherigo
Logo

This project called students to a broader awareness 
of how they can make a difference in the lives of 
those who are marginalized and believe themselves 
to be voiceless. This effort is invaluable in challenging 
students to see themselves as significant in providing 
support to a not-for-profit social service agency who 
must depend on the generosity of the community in 
order to provide its services. 

Sister Beth Marie
The Service Center of Catholic Social Services

“

It humbles be to help someone who 
helps many in return.

Jacqueline Cherigo
“

Veronica Morton
Brochure



United Way of Southwest Alabama
St. Mary’s Home

Alabama Coastal Foundation (ACF)

VIA, Health, Fitness, Enrichment Senior Center

Mobile Botanical Gardens

National Marine Educators Association (NMEA)
South Alabama Coalition of Nonprofits (SACN)

Kerrie Castello Cancer Research Foundation (KCCRF) 

The Book Nook, SHC Library Bookstore
SHC Volunteer Service Day

Association Graduate Programs in Ministry (AGPIM)
 Gulf Coast Medical Legal Partners (GCMLP)

 Gulf of Mexico Alliance (GOMA)
Dumas Wesley Community Center

E.A. Roberts Alzheimer’s Center
Friends of Mobile Animal Shelter

      
Partners for Environmental Progress (PEP)

 Mobile Bay National Estuary Program
      
      
      
      

Historic Blakely State Park
Mobile Baykeeper

Beckwith Camp & Conference Center
Alabama Citizens for Constitutional Reform

Jesuits of New Orleans Province
Mobile Council of the Arts

Mobile Public Library
The Service Center of Catholic Social Services

Walter Anderson Museum 
SHC Weaving the Social Fabric Theme

SHC Renew the face of the Earth Theme
SHC Banned Books Week for SHC Library

SHC Facing Poverty Project
SHC AJCUCC Conference

Day of Caring Tee Shirt Design
Trailblazer Academy Logo
Education Programs Brochure
20th Anniversary Logo
Education Program Icons and Infographic
GrandFriends Logo
GrandFriends Brochure
Children’s Wonder Walk Concept Boards
Brochure
Wintergarden Logo
Rhododendron Garden Logo (ADDY award)
Rhododendron Garden Opening Invitation
MBG Postcards (ADDY award) 
2013 National Conference Logo
Logo
Logo
Tennis Fund-raiser Poster
Advertisements
Tee Shirt Design
Brochure
Logo
Logo
Brochure
Walk for Families Tee Shirt Design
Student Volunteer Handbook 
Spay & Neuter Coloring Book
Spay & Neuter Poster (ADDY award)
Hurricane Prevention Calendar
Oyster Gardening Logo
Clean Marina Logo
Earth Day Logos
Trade Show Exhibit Signs
Estuary Coloring Book (ADDY award)
Fund-raising Concert Posters
Brochures
Grandman Triathlon Logo
Tee Shirt Design (ADDY award)
Brochure 
Logo, Letterhead, Bumper Stickers
100th Anniversary Logo
Identity Concept Boards
“5” Show Poster
Posters
Brochures
Gala Invitations (ADDY award)
Logo
Logo
Posters
Web site
Logo
Web site

Listed are some of our Community 
Through Design partners and the work 
done for them.

The following pages showcase examples 
of our work, reflections and process of 
engaging students with the following local 
nonprofit organizations:

• GrandFriends program at Via Health,
   Fitness and Enrichment Center
• Mobile Botanical Gardens
• St. Mary’s Home’s Trailblazer 
   Academy and Education Programs 
• Alabama Coastal Foundation
• United Way of Southwest Alabama

The underlying goal for each assignment 
was to help make our clients and their 
needs visible, demonstrating the intrinsic 
relationship between visibility (who, what is 
seen) and justice. 

SPRING HILL 
COLLEGE 
COMMUNITY 
THROUGH 
DESIGN 
PARTNERS



GrandFriends is an adult day 
services program run by Via! Health, 
Fitness and Enrichment Center. 
It is an affordable alternative for 
adults over 50 who need supervision 
or have special needs.

Students visited, volunteered and 
photographed at GrandFriends 
while designing a logo and brochure.

The director brought in her dog for 
one of several photo shoots which 
included a session during their 
Mardi Gras parade.

GrandFriends



Real world challenges for this assignment 
included creating a logo for GrandFriends 
that complemented the existing Via! identity 
and writing copy that reflected the upbeat, 
caring personality of the program.

Students showed active, engaged 
participants, used quotes from satisfied 
family members and highlighted the tag 
lines, “healthy, active lifestyles” and 
“staying active, staying social.”

Abbey RoamBrochure

Efren Flores
Brochure



This final brochure does an outstanding job 
of communicating that GrandFriends is not 
your average senior daycare program.

Dorothy Curry, Center Director, appreciated 
how the brochure represented the
GrandFriends’ mission. They have the 
brochure featured on their Website.

The GrandFriends logo and brochures 
you created were excellent. We were 
impressed with the Spring Hill College 
students’ creativity and professionalism. 
There is a definite need among senior 
citizens to become better informed about 
our services. Your logo and brochure will 
assist us in supplying that information to 
a wide population.

Dorothy M. Curry, Center Director
Via! Health, Fitness, Enrichment Center

“

Kayla Bosarge, Efren Flores, Abbey Roam, Kevin Smith, Alex Villanueva
Brochure

Kayla Bosarge
Logo



We’ve had several opportunities to do 
work for the Mobile Botanical Gardens, 
a beautiful place for students to sketch, 
photograph and learn about our rich, local 
horticultural history.

Bill Finch, Executive Director, gave the 
class an informative tour and talked about 
his visions for the gardens. He explained 
pleaching and other botanical “wonders.”

MOBILE
BOTANICAL
GARDENS

Sarah Dollison
Concept Board

Bill Finch describes pleaching.



Our illustration class described and 
illustrated his ideas for garden attractions, 
educational and community outreach 
projects and a Children’s Wonder Walk. 
The concept boards they created were 
used for fund raising.

Abbey Roam
Concept Board

Stacey Gallodoro
Concept Board

Jessie Sumpter
Concept Board



The Tea Maze project quickly received 
funding. The first educational event was 
recently held in the Tea Maze. 

I would like to thank you and your students for your donation 
of design services. This work will be used to continue our 
mission of horticultural education and community outreach 
and has already been extremely useful in the development of 
concepts for our Children’s Wonder Walk.

      Bill Finch, Executive Director
Mobile Botanical Gardens

“

Jacqueline Michelle Conner
Concept Board



In another assignment for the Mobile Botanical Gardens, students created brochures to promote their new Come 
here to grow! marketing campaign.

Photographs were taken by the students who collaborated with Marketing Director, Dee Cariglino, on the copywriting.

Presentation of the brochures at the MBG was productive and educational. Dee has a marketing and graphic design 
background. She generously gave students professional, critical feedback on their work. 

These happy Spring Hill College students gained important design and presentation skills through experiential learning.

Jacqueline Michelle Conner, Melissa Garcia, Kimberly Nichols, Yiting Cao, Fredrick Norfleet, Allison Patrick



Allison Patrick
Brochure

Yiting Cao
Brochure



Jacqueline Michelle Conner
Brochure

Fredrick Norfleet
Brochure



St. Mary’s Home is a faith-based 
residential treatment facility for abused, 
abandoned and neglected children. Here 
children find the stability, encouragement 
and support that allow them to focus on 
their education.

The mission of St. Mary’s educational 
programs is to lead students to become 
proficient learners, increasing their 
potential for graduating from high school 
and becoming productive citizens.

Spring Hill College graphic design 
students toured the facility, interacting 
with the school’s directors, teachers, 
volunteers and students.

They were required to visit the home on 
their own to photograph and volunteer as 
tutors, or assist with recreational activities.

In this two part assignment, students 
created a logo for St. Mary’s Trailblazer 
Academy, an on-site school for children 
in their Intensive Treatment program, and 
designed  brochures for St. Mary’s Home 
educational programs.

ST. MARY’S
HOME

Groshawn Sellers, Abby Berger, Samantha Maurer, Tyler Hartlage, Emily Hill, Ally Hill, Kamery Nichols, Ashley Adams, Raven West, Marina Brooks, Margaret Benton

The Trailblazer Academy logos 
were sent to the client for review, 
accompanied by statements 
describing each student’s
concept for their design. The 
directors appreciated the thought 
behind the work.

With the logo chosen, students 
had additional direction from the 
client for the brochure. They were 
propelled into the complexities of 
concepting, copywriting, photo-
graphing, designing and revising. 
They faced a deadline and presen-
tation of their work to St. Mary’s.



The tree logo represents the child 
reaching and striving for education, 
the hand reaches for the apple. 
Heart shaped leaves surround the 
hand. At St. Mary’s Home the 
children are surrounded with love 
while getting an education.
                                Kamrey Nichols

“

I wanted to convey the idea that 
faith and education are the keys 
to success through the Trailblazer 
Academy.                Raven West

“I wanted the logo to represent 
pride and accomplishment for the 
students in the St. Mary’s Home 
educational programs. The facade 
represents St. Mary’s identity and 
their faith component. I used blue 
to reference the color associated 
with Saint Mary.
                            Margaret Benton

“

This logo represents an 
enlightened and hopeful 
transition into a new beginning.
                        Groshawn Sellers

“
This logo focuses on the beauty of children 
and how crucial St. Mary’s Home is in the 
development of the neglected. The child freely 
playing with the trail of bubbles guides others 
who have been abused and have had no trust 
in their lives. St. Mary’s Home offers the 
sustenance that every child has a right to. 
                                                Tyler Hartlage  

“

The flames express hope and the 
true definition of what a trailblazer 
should be: something or someone 
worth following or believing in. St. 
Mary’s shines bright in the darkness 
of a child’s life and blazes a trail of 
love and hope for them to follow.
                                 Tyler Hartlage

“

My design for Trailblazer Academy 
takes inspiration from the St. Mary’s 
Home logo while translating it into a 
childlike representation. The values 
of both a spiritual and educational 
transformation are represented 
within this logo.
                           Samantha Maurer

“

St. Mary’s Home chose 
Jackson Watkins’ logo (above) 
with its direct reference to a 
path. They felt the logo’s 
understated simplicity best 
represented the character of 
Trailblazer Academy’s mission.



I thought it would be a lot easier...
we would design various logos 
and brochures and they would 
pick one. However, it was a much 
longer process and required us to 
change designs, collaborate and 
continue communication. 

This helped me better understand 
how to work with clients and to 
value what they want in a design 
rather than what I think is best.

I saw St. Mary’s Home as a place 
that needed our help and dedi-
cation for a worthy cause. This 
project helped both them and us. 
It taught us skills and gave them a 
free service they needed.
                           Samantha Maurer

“

Brochure copy was written in collaboration 
with the home’s directors, Andy Rehm and 
Sandy Roberts. 

Following are two brochure designs and 
student reflections. 



At the beginning of the project, I had high expec-
tations for the brochure and those expectations 
only got higher. As I learned more and more about 
St. Mary’s Home, I realized just how important this 
project was for them. I realized that something so 
simplistic such as a brochure could have a huge 
impact on the future of St. Mary’s Home.

…with this project, we had a different set of eyes 
analyzing our work. And the client wasn’t looking 
at our work for a grade, she was analyzing our 
work to pick the brochure that best displays St. 
Mary’s Home’s mission.

The St. Mary’s Home brochure was much more 
than another graphic design project. It had a 
larger purpose than being a good portfolio piece. 
This brochure could help St. Mary’s Home help 
more families and obtain more donations from 
the community.    Emily Hill  

“

l learned to bring feeling into the brochure to 
showcase the welcoming embrace that St. 
Mary’s Home has. 

This assignment drew my attention to the fact 
that despite there always being people in need, 
there are always people to help.

This experience was a good eye-opener in that 
it isn’t always about the profit, it is about the 
experience, the people, and the reward of love.  
                                                        Tyler Hartlage

“



The president of AIGA (the American 
Institute of Graphic Arts), Doug Powell, 
was asked how artists and designers have 
something meaningful to contribute to 
society. He answered, “…a quality that is 
absolutely central to our work—whether we 
are fine artists, illustrators, photographers 
or designers—is a quality that is so often 
ignored by other disciplines. That quality is 
empathy; the ability to identify on a purely 
human level with the audience, the user. 
We know them. We understand them. 
And we are their advocate.”

While watching students present their final 
brochures to Andy Rehm, Director at St. 
Mary’s Home, I was heartened by the 
empathy, creativity and care they had put 
into their designs. I remembered a day 
when some students were reluctant to 
share photographs they had taken of the 
home with class members who had not yet 
taken their own photographs. Upon further 
consideration, the students decided to 
share. I saw a powerful teachable moment, 
as students came to the realization that 
by working together they would create 
brochures that benefited St. Mary’s Home. 
That was the goal.

...students seemed eager to participate. They asked great questions and expressed interest in the 
program. They were enthusiastic about their project and had good ideas. It is awesome to have 
people who have the talent and the tools to help. Nonprofit organizations must rely on the community 
for support in many ways. This project will keep on giving as these brochures may be used to reach 
out to other organizations to show what St. Mary’s Education program is all about. The brochure is a 
picture into the classrooms and activities at St. Mary’s home.

Sandy Roberts, Education Director
St. Mary’s Home

“



We designed a logo to celebrate 
the 20th anniversary of the Alabama 
Coastal Foundation.

Students were challenged by the 
restraints of the organization’s logo. 
(above) They worked to incorporate 
references to the osprey and use the 
colors in ACF’s current identity. 

Raven West Jackson Watkins

Ally Hill

Kamrey Nichols

Tyler Hartlage Samantha Maurer

Marina Brooks

...students were eager to explain their work. They had good, solid ideas and 
reasons behind what they did and accurately explained how they did it. Each 
student had an original idea and all in some way reflected an aspect of ACF. 
Some of the students did seem nervous when the time came to present their 
pieces, but that only speaks to the effectiveness of this kind of program. It is 
good experience for the students to have someone else taking their work seriously.
                                                                                                   Evan Corneille         
                                      Coastal Relations Coordinator, Alabama Coastal Foundation

“

ALABAMA
COASTAL
FOUNDATION



The ACF involved the Mobile 
community in choosing a design by 
having them vote during their annual 
Coastal Seafood Craze Fundraiser.

They congratulated Briana Graham, 
whose logo was chosen, in their 
newsletter and mentioned how this 
experience helped ACF connect our 
local community to our coast.

...when students explained what type of research they did into ACF 
and what parts of our programs and work they were appealing to, 
I was impressed by the time and energy they put into the project. 
This provided a unique chance for those students to really see what 
kind of work we do, which can have a ripple effect in their personal 
contacts if it inspires any one student.

…these projects offer a chance for the nonprofit to engage different 
types of volunteerism and constituency. The students are able to see 
the kind of services that are offered, which also reveals to them the 
issues that exist in the community that the organization is seeking to 
resolve. It opens up chances for dialogue between the schools as 
well, which can continue to encourage good educational and 
volunteer opportunities.

Evan Corneille
Coastal Relations Coordinator, Alabama Coastal Foundation

“

Briana Graham
Logo

Jackson Watkins, Briana Graham, Bridget Fleischut, Kamrey Nichols, Ally Hill, Samantha Maurer, Tyler Hartlage, Raven West, Marina Brooks



In another project for the Alabama Coastal Foundation we had the opportunity to design icons 
and an infographic to explain ACF’s different educational programs. To create an infographic 
students used an interdisciplinary approach to communication. They analyzed and visualized 
information, bringing clarity to the understanding of complex problems and ideas.

SHC students, Raven West and Jackson Watkins collaborate with Dorothy Howard, Alabama Coastal Foundation

Jackson Watkins
Icons

Raven West
Infographic



Give. Advocate. Volunteer.
These are the words I kept in the back of my mind as I 
designed this shirt. I wanted something to reflect what 
the United Way of Southwest Alabama stands for. 
I came up with the idea of everyone putting their mark on 
the community and the world. That was the inspiration for 
the fingerprints. Even though the fingerprints are individually 
unique, together they can Live United in the world.
                                                                Raleigh Downs

“

Tee shirt design
UNITED WAY of 
Southwest Alabama
Day of Caring

UWSWA: Fran Eaton, Tina Blackmon, Rachael Mood, 
SHC: Raleigh Downs, Ashley Adams, Jordan Travis, 
Emma Tacon, Groshawn Sellers, Alex Sierra

Currently, students are again working with Lee Yokel, Dauphin Island 
Sea Lab and Kimberly Albins, NOAA, along with the Dog River Clearwater 
Revival group on a community outreach campaign to raise awareness of 
the problem with abandoned vessels and marine debris in the Dog River 
Watershed. So far the group has received a NOAA Marine Grant but more 
resources and solutions must be identified in order to remove the vessels 
and restore the environmental damage. 
Our students are contributing to real world problem-solving in partnership 
with non-profit organizations and community leaders.



Future designers need curiosity about the 
world around them and an awareness of 
disciplines beyond design to succeed in their 
profession. It is also important for them to 
develop the quality of empathy. 

Our Community Through Design gives 
students opportunities to build empathy 
through experience. By promoting research 
and understanding of social and environmental 
issues, these experiential learning assignments 
help to mold “who our students become” and 
encourage them to design for the benefit of 
others. Students come to realize that they can 
be advocates for worthwhile causes and use 
their skills to design for good. In addition to 
benefiting students, the Community Through 
Design assignments have assisted local non-
profit organizations in creating awareness of 
their role in our community.

David Berman, in his book, Do Good Design, 
said, “Designers have far more power than 
they realize: their creativity fuels the most 
efficient (and destructive) tools of deception 
in human history. Designers can be a model 
for other professionals for identifying one’s 
sphere of influence, and then embrace the 
responsibility that accompanies that power to 
help repair the world. So don’t just do good 
design, do good.”

We believe Community Through Design 
experiences help to positively shape Spring 
Hill College students’ futures.

The real measure of our Jesuit universities lies in who our students become.
Rev. Peter-Hans Kolvenbach, S.J.

Former superior general of the Society of Jesus 

© Janden Richards


